New Zealand film sales agency on a winning streak 
Auckland based film sales agency Smiley Film Distribution and World Sales is on a winning streak. One of the films that it represents on a worldwide basis, The Blood of Yingzhou District has just been nominated for an Oscar in the short documentary subject category. 

This honour for The Blood of Yingzhou District follows accolades for other films acquired by Smiley. This includes: The Angelmakers, about the Hungarian arsenic murders on which a major motion picture starring Helen Mirren and John Hurt is to be based; Braindamadj’d …Take II, the story of a brash young Canadian film director who suffered traumatic brain injury and his inspiring fight to reclaim his life which scooped two Gemini Awards in Canada;  and the Sundance Grand Jury nominated Mardi Gras: Made in China, the documentary about emerging China and globalization. 

The Blood of Yingzhou District is the memorable story of AIDS orphans in the rural province of Anhui, China. Its dramatic epicenter revolves around Gao Jun, the silent toddler and his search for a home. The haunting and spectacular film sequences shot mainly with small-format cameras by a Chinese crew and gifted Beijing cinematographer Qu Jiang Tao, achieve a level of intimacy and candor rarely seen in documentary work from China. The film is director Ruby Yang’s first and producer Thomas Lennon’s second Oscar nomination.

Smiley was established in late 2005 but already boasts an impressive portfolio of films that it represents to TV buyers and distributors worldwide. Managing Director Ewa Bigio credits Smiley’s early success to confident choices and sticking to films that reflect Smiley’s belief in the power of cinema to provoke positive social change. The majority of Smiley’s films deal with strong human interest stories, social and political issues. Since its inception international film-makers have been drawn to the New Zealand boutique agency which delivers personalized service to producers and directors as well as innovative marketing strategies for documentary films.
The agency plans to launch a separate portfolio specializing in arts and entertainment later in the year, concentrating on creative and intelligent documentaries about society and culture.
